
On-page SEO checklist

You have a website. You want people to find it. That means you need a page optimization
checklist that actually works, not a list of theoretical nonsense. This is the one I use when I
audit sites for clients, stripped of all the corporate garbage and focused on what moves the
needle. One thing to get straight: this is about controlling what you can control on your own
pages, not begging for backlinks or hoping Google likes your vibe.

Title tags and meta descriptions are still the
foundation

Your title tag is the first impression. It is the bold blue link in the search results. If it sucks,
nobody clicks. Keep it under 60 characters, put your primary phrase near the front, and make
it describe the page content accurately. Do not keyword-stuff. That died in 2012.

The meta description is your ad copy. 155-160 characters. It does not directly boost rankings,
but it controls click-through rate. Write it for a human who is deciding whether your page
solves their problem. A bad description kills your traffic even if you rank number one.

Example: For a page about fixing a leaking faucet, a title like "Fix a Leaky Faucet in 10 Minutes
| DIY Plumbing Guide" beats "Plumbing Tips | Home Repair | Faucet Repair Guide" every time.

Heading structure: your page's skeleton

You get one H1 per page. That is it. It should match the page topic and ideally contain your
main keyword. Then use H2s for major sections, H3s for subsections. This is not just for SEO
bots. It is for real people who scan before they read.

Think of headings as a roadmap. If someone reads only your H2s, they should still understand
the page's argument. A flat structure with no hierarchy confuses everyone.

Avoid the temptation to stuff keywords into every heading. If a heading reads naturally, it is
fine. If it reads like a robot wrote it, rewrite it.

Rule of thumb: If your page had no images, no CSS, and just the text with headings,
would a visitor still understand the main points? If not, fix your headings.

Content quality and keyword placement without



the spam

Write for the person who has the problem your page solves. That means understanding search
intent. Are they looking for a tutorial? A product review? A definition? Match your content to
that intent.

Use your primary keyword in the first 100 words naturally. Then use semantic variations and
related terms throughout. Do not repeat the exact phrase 47 times. Google is smarter than
that. It understands synonyms and context.

Here is a concrete decision-making insight: prioritize solving the user's problem over hitting a
word count. A 300-word page that answers the question perfectly will outrank a 2000-word
page that rambles. Thin content is bad, but padded content is worse.

Internal linking matters here. Link to other relevant pages on your site where it makes sense.
This spreads authority and helps users navigate. Do not link just for the sake of linking. Every
link should have a purpose.

Image optimization: the overlooked bottleneck

Images slow down your site if you do not handle them properly. Compress them before
uploading. Use descriptive file names like "red-leather-sofa.jpg" instead of "IMG_4827.jpg". Alt
text is mandatory for accessibility and gives search engines context about the image.

Alt text should describe what the image shows, not be a keyword dump. "A person sitting on a
red leather sofa in a modern living room" is good. "Sofa furniture buy sofa cheap sofa" is
garbage.

Lazy loading is your friend. It defers loading off-screen images until the user scrolls near them.
This improves initial page load speed dramatically.

URL structure and internal linking logic

Short, descriptive URLs win. Use hyphens between words. Avoid parameters, dates, and
random numbers unless absolutely necessary. A URL like /fix-leaky-faucet is better than
/page.php?id=3847&cat=plumbing.

Your site architecture should be shallow. Any page should be reachable within three clicks
from the homepage. That is not just an SEO rule. It is a usability rule.

Internal links should use descriptive anchor text. "Click here" tells nobody anything. "Read our
guide on fixing a leaky faucet" tells both users and search engines what the linked page is
about.



Page speed and Core Web Vitals are not optional

Google has been clear: page experience matters. Slow pages lose rankings and users. Use
tools like PageSpeed Insights to diagnose issues. Common culprits are uncompressed images,
render-blocking JavaScript, and poor server response times.

Core Web Vitals measure Largest Contentful Paint (LCP), First Input Delay (FID), and
Cumulative Layout Shift (CLS). LCP should be under 2.5 seconds. FID under 100 milliseconds.
CLS under 0.1. If your site fails these, fix them before anything else.

A slow page is like a store with a locked door. Nobody gets in, nobody buys.

Mobile usability and responsive design

Most traffic comes from phones. If your site is not responsive, you are losing. Test your pages
on actual devices, not just the browser resize tool. Buttons should be tappable. Text should be
readable without zooming. No horizontal scrolling.

Google uses mobile-first indexing. That means it primarily uses the mobile version of your
page for ranking and indexing. If your mobile site is stripped down or broken, your rankings
will suffer.

Structured data and rich results

Schema markup helps search engines understand your content. It can also get you rich results
like star ratings, product prices, or FAQ snippets. Use Schema.org vocabulary. Test your
markup with Google's Rich Results Test.

Do not add schema for the sake of it. Only use types that match your content. A recipe page
should have Recipe schema. A product page should have Product schema. A local business
should have LocalBusiness schema.

Bad schema can get you penalized. Be accurate.

Common mistakes that kill your efforts

Here are three myths versus reality that I see constantly:

Myth: You need to use the exact keyword in every paragraph. Reality: That makes
your content unreadable. Use variations naturally.
Myth: Meta keywords tag matters. Reality: Google ignored it years ago. Save the
space.

https://developers.google.com/speed/pagespeed/insights/
https://schema.org/
https://search.google.com/test/rich-results


Myth: Longer content always ranks better. Reality: Relevant content ranks better. A
concise answer beats a bloated essay.

Another mistake is ignoring duplicate content issues. If you have the same product description
on multiple pages, canonicalize them. Use 301 redirects for moved pages. Fix broken links.
These are basic hygiene.

Quick audit checklist for your next page

Before you publish any page, run through this five-item checklist:

Does the title tag include the primary keyword and fit within 60 characters?
Is there exactly one H1 that matches the page topic?
Are all images compressed with descriptive alt text?
Is the page load time under 3 seconds on mobile?
Does the page answer the user's search intent completely?

If you can answer yes to all five, you are ahead of most pages on the web.

What to do when you are stuck

If rankings are stagnant, go back to basics. Check your Google Search Console for indexing
issues. Look at the actual search queries bringing traffic. Are they matching your content? If
not, adjust.

Sometimes the problem is not on-page at all. It is competition. If ten huge sites are targeting
the same keyword, you might need to target a more specific long-tail variation. That is not
failure. That is strategy.

Do not chase algorithm updates. Build solid pages for real people. That has always worked and
will keep working.

Final takeaway: consistency beats perfection

You do not need to nail every single item on this page optimization checklist on your first try.
But you need to apply it consistently across every page you publish. One perfect page will not
save a site full of garbage. Ten good pages will outperform one masterpiece and nine
neglected ones.

Start with the pages that get the most traffic or have the highest potential. Fix the title tags,
improve the content, speed up the images. Then move to the next batch. Rinse and repeat.

That is the whole game.

https://search.google.com/search-console
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