On-page SEO checklist

You can throw backlinks at a site all day, but if the page itself is a mess, you are burning money.
This on-page SEO checklist is the stuff you fix before you even think about outreach or link
building. It covers the technical and content adjustments that tell Google exactly what a page is
about and why it should rank. Skip these steps, and your traffic will flatline.

Why most "optimized" pages still fail

I see it constantly. Someone writes a 2000-word article, stuffs the keyword in the title, and calls it
done. That is not optimization. That is a diary entry with a URL. Google's crawlers need explicit
signals: structured data, clean internal linking, proper heading hierarchy, and a clear semantic
core. If your page lacks these, it is invisible. The real bottleneck is not content volume; it is signal
clarity. A 400-word page with perfect signals will outrank a 3000-word mess every time.

Title tags, meta descriptions, and the click-through
trap

Your title tag is the single most powerful ranking signal you control. Put your primary keyword near
the front. Keep it under 60 characters. Do not duplicate titles across pages. Meta descriptions do
not directly boost rankings, but they control whether someone clicks your result instead of the
competitor's. Write descriptions that answer the search intent, include a secondary phrase, and end
with a call to action like "learn how" or "see the fix."

Rule of thumb: If your meta description reads like a generic sentence from a template,
rewrite it. Every result on the SERP is a competitor for the click.

Heading structure and the hierarchy trap

Use one H1 per page. It should match or closely paraphrase your title tag. Then use H2s to break
the page into logical sections. H3s only under H2s. Do not skip levels. Do not use headings purely
for styling. This is not just for readers; Google uses heading structure to understand topic
relationships. A flat heading structure where everything is H2 tells the algorithm nothing about
priority.

Content depth, keyword placement, and topical



coverage

Write for the user, then optimize for the crawler. Place your primary keyword in the first 100

words, in one H2, and naturally in the body. Use LSI terms like "page optimization," "ranking
signals," and "crawl efficiency" to build topical relevance. Do not repeat the exact phrase more than
2-3 times. Google penalizes over-optimization. Cover related subtopics that a searcher would
logically want to know. If someone searches "on-page SEO checklist," they also want to know about

meta tags, heading structure, and internal linking.

Internal linking, URL structure, and crawl path

Every page should be reachable from your homepage within 3-4 clicks. Use descriptive, keyword-
rich anchor text for internal links. Do not use "click here" or "read more." Your URL should be
short, include the primary keyword, and use hyphens between words. Avoid parameters,
underscores, and dates in URLs. A clean URL structure helps Googlebot allocate crawl budget
efficiently. If your site has orphan pages (pages with zero internal links), they will likely never get
indexed.

For faster indexing of new or updated pages, consider using SpeedyIndex to push URLs directly
into Google's index queue. This is especially useful for large sites where crawl budget is tight.

Image optimization and alt text

Images are not just decoration. They are ranking opportunities. Compress every image to under
100KB. Use descriptive file names like "on-page-seo-checklist.jpg" instead of "IMG 0421.jpg." Write
alt text that describes the image and includes a relevant keyword if natural. Do not keyword-stuff
alt text. Google uses alt text for image search and for understanding page context when images
cannot load.

Page speed and Core Web Vitals

Slow pages die. Google uses Core Web Vitals as a ranking factor. Your Largest Contentful Paint
(LCP) should be under 2.5 seconds. First Input Delay (FID) under 100 milliseconds. Cumulative
Layout Shift (CLS) under 0.1. Use PageSpeed Insights to diagnose issues. Common fixes: enable

compression, remove render-blocking resources, optimize images, and use a CDN. A 1-second delay
in mobile load time can reduce conversions by up to 20%.

Structured data and rich results


https://speedyindexnhanh.com
https://developers.google.com/speed/pagespeed/insights/

Structured data (Schema markup) is not mandatory, but it is a massive competitive advantage. It
helps Google understand the content type and can generate rich results like star ratings, FAQs, and
recipe cards. Use Schema.org vocabulary. Test your markup with the Rich Results Test. Without

structured data, you are leaving clicks on the table.

Mobile usability and responsive design

Google uses mobile-first indexing. If your page looks broken on a phone, it will not rank well. Use a
responsive design. Test with Google's Mobile-Friendly Test. Ensure buttons are tappable, text is
readable without zooming, and content fits the screen width. A bad mobile experience is a ranking
penalty.

Common mistakes and how to avoid them

Here are three myths that kill on-page optimization:

e Myth 1: More keywords = better rankings. Reality: Over-optimization triggers penalties.
Use keywords naturally.

e Myth 2: Meta descriptions are dead. Reality: They control click-through rate, which
indirectly affects rankings.

e Myth 3: Page speed does not matter for SEO. Reality: It is a direct ranking factor,
especially on mobile.

Before and after: A real page fix

Before: A 1500-word blog post with a generic title "Tips for Better SEO," no H2s, no alt text, and a
URL like /blog/post123. Page speed was 4.2 seconds LCP. No structured data. It ranked on page 6
for its target keyword.

After: Same content, but with a clear H1, H2s for each section, descriptive alt text, URL changed
to /on-page-seo-checklist, images compressed, LCP dropped to 1.8 seconds, and FAQ schema
added. The page moved to position 4 in two weeks.

Final takeaway: Prioritize signals over volume

Stop writing more pages. Start fixing the ones you have. Run through this on-page optimization
checklist page by page. Fix the title tags, clean up the heading hierarchy, compress images, add
structured data, and improve internal linking. That is where the real traffic gains live. If you need
to accelerate indexing for new or updated pages, use SpeedyIndex to get them into Google's index
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faster. Do not waste time on fluff. Fix the signals.
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